
Sponsorship Prospectus. Generations at Work. Job Expo - Metro Atlanta - 2027. Fund the room that gets
every generation back to work. Four generations, one hiring floor, zero admission. From first resume to
final act, Atlanta meets the employers hiring right now - face to face. Sponsors are the reason it stays
free.



The Moment. Atlanta needs this room - across every career stage. Multiple generations share the same
workforce, while job seekers at different career stages need different routes forward. Sponsoring
Generations at Work helps put those routes in one room. Youth: first-job seekers need visible openings,
preparation, and a direct introduction to employers. Career: career changers need current roles,
transferable-skill language, and a credible next move. Experience: experienced workers need age-inclusive
employers, useful roles, and respect for what they bring. The room sponsors make possible: career
conversations, employer tables, services, and next steps under one roof.



The Runway. Lock your tier early. Get more months of visibility. Founding sponsors who commit early ride
the full build, get first pick of tiers and tracks, and stay visible before the room opens. Claim the
early lane. Best placement goes first. 2026 - Now: Founding Advantage. Shape the room. Claim first-choice
tiers and tracks. Late 2026: Market Opens. Recruitment goes metro-wide across employers and partners.
Spring 2027: Brand Lock. Logos lock for campaign, signage, and sponsor visibility. June 14, 2027: Event
and Recap. Own the room, then leave with an outcomes recap. What your logo touches: visibility before,
during, and after. Signage, web, deck, recap, social, and email.



Generations at Work - Sponsor the Day. Page 4.1 - Premium Tiers. Gold Keynote Sponsor. One available. The
room's defining sponsor position: center-stage authority, premium media, and the biggest footprint in the
event. $25,000 high-visibility tier. Premium activation space. Social media blast x 5. Custom video reel
x 2. Premium logo placement on all materials and website. Radio mention. Red carpet interview. Premium
logo on Stage Step and Repeat. Premium logo on General Entry Step and Repeat. Keynote lunch sponsor
presentation: 30 minutes plus 15 minute Q and A. Music down, court-level center stage, Jumbotron
visibility. Own the moment people remember. Stage: keynote lunch. Media: 5 blasts plus 2 reels. Floor: 2
booths. Brand: premium placement.



Generations at Work - Sponsor the Day. Page 4.2 - Silver and Bronze. Major visibility without taking
keynote. Silver and Bronze are the clean middle lanes: real floor presence, campaign support, and enough
visibility to matter before, during, and after the event. Silver Sponsor - 5 available - $15,000 major
floor tier. Booth: 1 at 10 x 20. Activation space. Social media blast x 2 plus custom video reel x 1.
Radio mention and red carpet interview. Logo placement on all materials and website. Premium logo on
stage step and repeat and general entry step and repeat. Bronze Sponsor - 10 available - $7,500 track or
lane tier. Booth: 1 at 10 x 10. Social media blast x 2. Radio mention. Logo placement on flyer and
website. Logo on stage step and repeat and general entry step and repeat.



Generations at Work - Sponsor the Day. Page 4.3 - Community Lanes. Last three lanes. Still real
visibility. For community organizations, small businesses, and supporters who want to be in the room
without taking a major-tier commitment. Community Partner - 15 available - $3,000. Booth: 1 at 8 x 8.
Social media blast x 2. Logo placement on flyer and website. Logo on stage step and repeat and general
entry step and repeat. Event Supporter - 30 available - $1,000. Booth: 1 at 8 x 8. Social media blast x
1. Logo placement on flyer and website and general entry step and repeat. Logo and Swag Bag - no maximum
- $500. Booth: 1 at 8 x 8. Logo placement on flyer and website. Logo included in the shared sponsor logo
wall. Approved swag bag inclusion.



Generations at Work - Thank You. Thank you for helping fund the room. Generations at Work brings youth,
returning workers, seniors, employers, and community partners into one practical hiring room. Your
sponsorship helps turn visibility into real pathways. Georgia Spartans. Spartans Reach. Partner lead:
Jerell Shearin. Email: GeorgiaSpartans@gmail.com. Phone: 404-645-1398. Organizations: Georgia Spartans
and Spartans Reach. Market: Metro Atlanta. Reserve your sponsor lane through the sponsor page.


